
How to Evaluate an Enterprise 
Analytics Solution 

What does it take to provide 
enterprise-class analytics? 
With the availability of Big Data technologies, it seems the barrier to entry for 
vendors into the analytics market has dropped, producing more choices than ever 
before. For a company looking to expand their investment in analytics or evaluate a 
transition to a new vendor, it can be a confusing process.

One great way to get started is to evaluate seven important criteria that consistently 
surface during the decision making process when choosing an enterprise analytics 
service. They are:

1. Product features and capabilities

2. Customer support and account management

3. Service availability, scalability and performance

4. Data reliability and accuracy

5. Privacy and security

6. Domain expertise

7. Ability to integrate and “play well” with other solutions

To provide an enterprise-class service, analytics solutions must deliver more than 
great features and functions. Published comparisons of analytics vendor offerings 
often highlight end-user opinions of a product’s capabilities. But buyer beware 

– while capabilities are clearly important to deliver a great product, the other six 
criteria (listed above) are critical. Delivering rich analytics functionality is imperative, 
but delivering it at scale in a reliable and highly available manner takes years of fine 
tuning and dedicated expertise.
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At some point, every company will need some level of help and it’s important to 
assess how quickly a vendor can provide the needed solution at the very moment it 
is required.

Be sure to ask the following questions:

• What’s the cost to your company if suddenly your analytics service is 
unavailable – for 10 minutes, an hour or during an important campaign launch?

• What’s the cost to your company if you lose some of your data?

• What’s the true cost of a free analytics solution?

• What’s the cost to your company if the vendor you are working with suddenly 
goes out of business?

• What’s the cost to your company if you cannot get an answer to a question 
that’s holding up your business? Who do you call when something goes wrong?

• What’s the cost to your company if you have a product defect that’s stopping 
you from using the service?

• How can I use the multi-channel data collected by my analytics solution beyond 
trend reporting and how can I make the data actionable in a way that fuels my 
real-time marketing programs?

The age of Big Data has provided new and exciting technologies, but the basics of 
delivering an enterprise service haven’t changed at all. There are many analytics 
products out there, but only a small number of truly enterprise-class solutions. Look 
closely before you buy and find the solution that’s right for you. Long live “enterprise-
class” analytics!
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